
💡Getting a site indexed and ranked by Google involves understanding the search 
engine's ranking factors. 

While Google uses numerous factors to rank pages (and doesn't disclose all of 
them), the following checklist includes widely accepted and important ranking 
factors that can help your site get indexed and ranked more efficiently:

⬜ Fast Loading Speed:

Use Google's PageSpeed Insights to check and improve loading times.

⬜ Mobile-Friendliness:

Ensure your site is responsive and works well on mobile devices.

⬜ Secure Socket Layer (SSL) Certificate:

Implement HTTPS for security.

⬜ XML Sitemap:

Create and submit an XML sitemap to Google via the Google Search Console.

⬜ Robots.txt:

Use to control which pages are crawled by search engines.

⬜ URL Structure:

Make sure URLs are concise and include relevant keywords.

⬜ Canonical Tags:

Use to prevent duplicate content issues.
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⬜ Structured Data Markup:

Implement schema markup to enhance SERP display.

⬜ High-Quality Content:

Publish original, relevant, and valuable content.

⬜ Keyword Optimization

Incorporate targeted keywords naturally in your content.

⬜ Freshness:

Use Google's PageSpeed Insights to check and improve loading times.

⬜ Fast Loading Speed:

Regularly update your site with new content.

⬜ Comprehensive Coverage:

Cover topics in depth to satisfy search intent.

⬜ Content Structure:

Use header tags (H1, H2, H3) for structure and emphasis.

⬜ Images and Videos:

Optimize media with alt tags, file names, and compression for speed.

⬜ Title Tags:

Include target keywords and keep within 60 characters.

⬜ Meta Descriptions:

Write compelling meta descriptions with keywords, aiming for under 160 
characters.

⬜ Header Tags:

Structure content with H1, H2, H3 tags, including keywords

⬜ Internal Linking:

Content:
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Use relevant internal links to help users navigate your site.

⬜ External Linking:

Link to authoritative sites when appropriate.

⬜ Backlinks:

Gain high-quality and relevant backlinks to your site.

⬜ Social Signals:
While not a direct ranking factor, social engagement can help content get 
noticed.

⬜ Local SEO (if applicable):

Claim your Google My Business listing.
Ensure NAP (Name, Address, Phone Number) consistency across the web.

⬜ Click-Through Rate (CTR):

Optimize titles and descriptions to improve CTR from search results.

⬜ Bounce Rate:

Provide engaging content to keep visitors on your site.

⬜ Dwell Time:

The time a user spends on your page before returning to the SERPs should be 
maximized.

⬜ Navigation and Site Structure:

Ensure the site is easy to navigate and logically structured.

⬜ Avoid Penalties:

Stay away from black-hat SEO tactics that can lead to penalties.
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User Experience (UX):
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⬜ Branding:

Build a strong brand presence online.

⬜ Google Search Console:

Use it to find and fix crawl errors, submit sitemaps, and monitor performance.

⬜ Google Analytics:

Use to track website traffic and user behavior.

⬜ Social Media:

Maintain an active social media presence to support your content marketing.

🧠Remember that while these factors can help your site be indexed and rank, 
SEO is a long-term strategy. 

⏳Quick wins can sometimes be achieved for less competitive keywords, but 
generally, it takes time, quality content, and a user-focused approach to rank 
well in Google.

👀Always stay updated with Google's algorithm changes as what works today 
might not work tomorrow. Keep an eye on Google's Webmaster Blog or follow 
reputable SEO experts for the latest information.

🤝Lastly, if you find ranking to be challenging, then there are no shortage of 
webmasters or SEO specialists who can manage this for you on fiver or upwork.
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